
DZZ | DEUTSCHE ZAHNÄRZTLICHE ZEITSCHRIFT
(GERMAN DENTAL JOURNAL)

ZZI | ZEITSCHRIFT FÜR ZAHNÄRZTLICHE IMPLANTOLOGIE
(JOURNAL OF DENTAL IMPLANTOLOGY)

OP & KZH | ORALPROPHYLAXE & KINDERZAHNHEILKUNDE
(ORAL PROPHYLAXIS AND PAEDIATRIC DENTISTRY)

DZK | DEUTSCHER ZAHNÄRZTE KALENDER
(GERMAN DENTAL CALENDAR)

MEDIA DATA 2012



| 2

Content and contacts | 2

DZZ – DEUTSCHE ZAHNÄRZTLICHE ZEITSCHRIFT

Publication profile | 3

Print runs and schedule | 4

Rates | 5-6

ZZI – ZEITSCHRIFT FÜR ZAHNÄRZTLICHE IMPLANTOLOGIE

Publication profile | 7

Print runs and schedule | 8

Rates | 9-10

ORALPROPHYLAXE & KINDERZAHNHEILKUNDE

Publication profile | 11

Print runs and schedule | 12

Rates | 13-14

Information: Bound-in inserts | 15

Information: Inserts | 16

Information: Digital printing data | 17

DZK – DEUTSCHER ZAHNÄRZTE KALENDER | 18

Terms and conditions | 19-20

CONTENT
CONTACTS

Sales Director
Christoph Burkhart 
Phone: +49 2234 7011-302
E-mail: burkhart@aerzteverlag.de

Key Account Managerin Dental
Andrea Nikuta-Meerloo
Phone:  +49 2234 7011-308
Mobile: +49 162 2720522
E-mail: nikuta-meerloo@aerzteverlag.de

Head of Advertising Management
Marga Pinsdorf, 
Phone: +49 2234  7011-243
E-mail: pinsdorf@aerzteverlag.de

Advertising Management
DEUTSCHE ZAHNÄRZTLICHE ZEITSCHRIFT
ORALPROPHYLAXE & KINDER-
ZAHNHEILKUNDE
DEUTSCHER ZAHNÄRZTE KALENDER
ZEITSCHRIFT FÜR ZAHNÄRZTLICHE 
IMPLANTOLOGIE
Ursula Mießeler, 
Phone: +49 2234 7011-245
E-mail: miesseler@aerzteverlag.de

Distribution/Subscription
Phone: +49 2234 7011-467
E-mail: vertrieb@aerzteverlag.de

Commercial Advertising Representatives

Sales areas: Germany N and E
Götz Kneiseler
Uhlandstrasse 161, 10719 Berlin
Phone: +49 30 88682873
Fax: +49 30 88682874
Mobile:+49 172 3103383
E-mail: kneiseler@aerzteverlag.de

Sales area: Germany C 
Dieter Tenter
Schanzenberg 8a, 65388 Schlangenbad
Phone:  +49 6129 1414
Fax: +49 6129 1775
Mobile: +49 170 5457343
E-mail: tenter@aerzteverlag.de

Sales area: Germany S
Ratko Gavran
Racine-Weg 4, 76532 Baden-Baden
Phone:  +49 7221 996412
Fax: +49 7221 996414
Mobile:  +49 179 2413276
E-mail: gavran@aerzteverlag.de



| 3

PUBLICATION PROFILE 1
1 | General information

DZZ - Deutsche Zahnärztliche Zeitschrift (German Dental Journal) is the official publica-
tion of the German Society of Dentistry and Oral Medicine (Deutsche Gesellschaft für
Zahn-, Mund- und Kieferheilkunde, DGZMK) with its 16,639 members (as per July 2011). It
covers all areas of modern dentistry. General review articles provide comprehensive cove-
rage of state-of-the-art in dentistry, with particular emphasis on the consequences of the
most recent developments in the various fields of dentistry for the reader’s daily practice.
DZZ is intensively studied for its educational and research content, which is indicated by
the fact that DZZ is the German dental journal most frequently quoted in bibliographies.
Every issue includes original articles and symposium reports, a “Top Topics” section with
variable subsections presenting practically relevant issues on a strictly scientific basis,
an informative section with reports and messages from the DGZMK, as well as brief
reports on new products and materials. The regularly published Praxisletter (Practical
Letters) provide details on important current topics of interest to the dental office. 

2 | Frequency 12  issues a year in print (see Schedule, page 4)
12 issues a year online

3 | Volume 67 (2012)

4 | Website www.online-dzz.de

5 | Memberships LA-DENT, IVW

6 | Official publication
Numerous German associations/groups: Deutsche Gesellschaft für Zahn-, Mund- und Kiefer-
heilkunde, Deutsche Gesellschaft für Parodontologie, Deutsche Gesellschaft für zahnärztliche
Prothetik und Werkstoffkunde, Deutsche Gesellschaft für Zahnerhaltung, Deutsche Gesell-
schaft für Funktionsdiagnostik und -therapie, Arbeitsgemeinschaft für Kieferchirurgie,
Arbeitsgemeinschaft für Röntgenologie, Arbeitsgemeinschaft für Grundlagenforschung,
Arbeitsgemeinschaft für Arbeitswissenschaft und Zahnheilkunde

7 | Publishing institution DGZMK

8 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400265, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

9 | Editorship Prof. Dr. Werner Geurtsen
Prof. Dr. Guido Heydecke

10 | Product management Katharina Meier-Cortés
Phone: +492234 7011 363
E-Mail: meier-cortes@aerzteverlag.de

11 | Printing L.N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50, 47608 Geldern, Germany

12 | Subscription rate Includes postage within Germany and VAT
Annual subscription € 198.00
Student discount €  120.00
Single copy € 16.50
online subscription please inquire

13 | ISSN (print) 0012-1029
ISSN (online) 2190-7277

DZZ
Deutsche Zahnärztliche Zeitschrift



PRINT RUNS
COVERAGE, SCHEDULE 2

16 | Circulation control

17 | Circulation details Average copies (2nd quarter 2011)

Print run 17,733

Actually distributed 
circulation (ADC) 16,983

Paid circulation 16,983
- Subscribed copies 16,983
of which member copies: 1 6 , 5 1 3
Single copies sold                                        –
Miscellaneous sales – 

Free copies 2 6 9

Remainders and archive copies 4 5 8

Source: Per-issue analysis, Deutscher Ärzte-Verlag, as per 27th July 2011

19 | Coverage

Population = 54,930
dental practitioners
% absolute

Awareness 86.1 47,295

Total readership (TR)
at least 1 of 12 issues read 36.9 20,269

AIR
Average issue readership 19.7 10,821

Source: Readership survey for dental journals, LA-DENT 2011; survey among dental practitioners

Schedule

Issue Publication day Publication day Copy deadline
Online Print

1 15.01.2012 16.01.2012 15.12.2011

2 15.02.2012 15.02.2012 13.01.2012

3 15.03.2012 15.03.2012 15.02.2012

4 15.04.2012 16.04.2012 15.03.2012

5 16.05.2012 15.05.2012 13.04.2012

6 15.06.2012 15.06.2012 15.05.2012

7 15.07.2012 16.07.2012 15.06.2012

8 15.08.2012 15.08.2012 13.07.2012

9 15.09.2012 14.09.2012 15.08.2012

10 15.10.2012 15.10.2012 14.09.2012

11 15.11.2012 15.11.2012 15.10.2012

12 15.12.2012 14.12.2012 15.11.2012

Note: All dates are in dd.mm.yyyy format!
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RATE CARD NO. 11
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P

| 5

1 | Circulation
Print run 1 7,7 3 3
Actually distributed 16,983
circulation (ADC)

2 | Journal size 210 x 297 mm (W x H; A4 size)
Live type area 176 x 267 mm (W x H) = 

2 columns, each 85 mm wide

3 | Printing process and binding Offset printing, 60-screen. No separate charge
File formats for transferring appropriate image daga files for

offset printing. See Digital printing data, page 17. 
Four-colour printing: European scale, DIN 16539
Colour sequence: black, cyan, magenta, yellow

4 | Frequency 12  issues a year in print, 12 issues a year online; 
for publication dates and copy deadlines, 
see Schedule, page 4

5 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400254, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

Advertising sales Phone: +49 2234 7011-308
Fax: +49 2234 7011-6308

Advertising management Phone: +49 2234 7011-245
Fax: +49 2234 7011-6245

6 | Terms of payment Payable net immediately on receipt of invoice,2 % 
discount for prepayment or payment by direct debit. 

Bank account data Deutsche Apotheker- und Ärztebank Cologne,
account no.: 0 101 107 410, 
sort code (BLZ) 370 606 15
Postbank Köln, account no. 192 50-506,
sort code (BLZ) 370 100 50

7 | Advertising formats, rates and discounts

Size Live type area sizes Bleed sizes* b/w
Width x height (mm) Width x height (mm)

1/1 page 168 x 267 216 x 303 € 2,300.00
1/2 page 81 x 267 / 168 x 126 108 x 303 / 216 x 146 € 1,150.00
1/3 page 52 x 267 / 168 x 84 79 x 303 / 216 x 103 € 767.00
1/4 page 81 x 126 / 168  x  63 108 x 154 / 216 x 82 € 575.00

* Bleed sizes include a 3-mm trim

7.1 | Discounts

Advertisements

Frequency rates Multipage discount
Same-size adsertisements, Commitment level:
minimum of:

3 insertions 3 % 3 pages 5 %

6 insertions 5 % 6 pages 7 %

9 insertions 7 % 9 pages 10 %

DZZ
Deutsche Zahnärztliche Zeitschrift



Bound-in inserts

Frequency rates
Same-size adsertisements, 
minimum of:

3  bound-in inserts 5 %

6  bound-in inserts 10 %

9  bound-in inserts 15 %

All discounts apply to basic b/w rate only.

8 | Surcharges

Colour
Per additional colour (HKS 3, HKS 25, HKS 47) €  400.00

Insertion on opposite pages:
2nd page surcharge €  280.00

Four-colour surcharge € 900.00

Insertion on opposite pages:
2nd page surcharge €  630.00

Placement Outside back cover: add 25 % to basic b/w rate
2. Inside front cover: add 20 % to basic b/w rate
3. Inside front cover: add 10 % to basic b/w rate

Sizes No bleed surchage for advertisements

10 | Special advertising formats Please inquire

11 | Discounts see Advertising formats, rates and discounts,
page 5-6

12 | Combinations Please inquire

13 | Bound-in inserts
Size of bound-in inserts Gross rate

based on weight of stock up to 150 gsm

1 sheet = 2 pages € 3,650.00
2 sheets = 4 pages € 4,950.00

1 sheet = 2 pages (coop) € 3,950.00 

Required print run: 17,700 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 15.

14 | Loose inserts
Insert rate per ’000
Insert weight up to 25 g

Complete edition €   326.00

Required print run: 17,700 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 16.

15 | Tip-on inserts Please inquire

16 | Printing L. N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50
47608 Geldern
Germany

RATE CARD NO. 11 
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P

| 6

DZZ
Deutsche Zahnärztliche Zeitschrift



PUBLICATION PROFILE 1
1 | General information

ZZI – Zeitschrift für zahnärztliche Implantologie (Journal of Dental Implantology) is
the most widely circulated journal for scientific implantology in Germany. It is the
official publication of the German Society of Implantology (Deutsche Gesellschaft
für Implantologie, DGI). With its 7,406 members (as per July 2011), the DGI is the lar-
gest German implantological association and also the largest in Europe. In 2005,
ZZI also became the official publication of the Austrian Society of Implantology
(Österreichische Gesellschaft für Implantologie in der Zahn-, Mund- und Kieferheil-
kunde, ÖGI). ZZI publishes peer-reviewed scientific articles as well as articles with a
more practical orientation.
Dental implantology is a field of dentistry that has developed and grown explo -
sively over the past few years. Thanks to new materials and new implant shapes
and procedures, dental implantology has spread widely. Successful and broad-
based research performed in Switzerland, Austria and Germany has made the Ger-
man-speaking countries global leaders in this specialist field.
Since 2011 ZZI is registered in SCOPUS.

2 | Frequency 4 times a year
(see Schedule, page 8)

3 | Volume 28 (2012)

4 | Website www.online-zzi.de
www.online-jdi.com

6 | Official publication German Society of Implantology in the Oral and
Maxillofacial Region and 
Austrian Society of Implantology

7 | Publishing organization German Society of Implantology in the Oral and
Maxillofacial Region and 
German Society of Dentistry and Oral Medicine 

8 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400254, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

9 | Editorship Prof. Dr. Stefan Schultze-Mosgau
Dr. Sebastian Schmidinger
Dr. Karl-Ludwig Ackermann
Prof. Dr. Martin Lorenzoni

10 | Product management Katharina Meier-Cortés
Phone: +492234 7011 363
E-Mail: meier-cortes@aerzteverlag.de

11 | Printing L.N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50, 47608 Geldern, Germany

12 | Subscription rate Includes postage within Germany and VAT
Annual subscription € 156.00
Student discount € 132.00
Single copy € 39.00
online subscription please inquire

13 | ISSN (print) 0177-3348
ISSN (online) 2190-8028

ZZI
Zeitschrift für Zahnärztliche Implantologie

JDI Journal of Dental Implantology
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PRINT RUNS AND CIRCULATION 2
17 | Circulation Average copies (2nd quarter 2011)

Print run 8,700

Actually distributed
circulation (ADC) 8 . 2 2 1
of which international 553

Paid circulation 7,677
of which international 446
- Subscribed copies 7,677

of which member copies 7,471
Single copies sold                                        –
Miscellaneous sales                                 –

Free copies 2 8 4

Remainders and archive copies 3 8 5

Source: Per-issue analysis, Deutscher Ärzte-Verlag, as per 27th July 2011

Schedule

Issue Publication date Copy deadline

1 02.03.2012 03.02.2012

2 04.06.2012 03.05.2012

3 03.09.2012 03.08.2012

4 28.11.2012 30.10.2012

Note: All dates are in dd.mm.yyyy format!

ZZI
Zeitschrift für Zahnärztliche Implantologie

JDI Journal of Dental Implantology



| 9

RATE CARD NO. 11
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P
1 | Circulation

Print run 8,700
Actually distributed 8 , 2 2 1
circulation(ADC)

2 | Journal size 210 x 297 mm (W x H; A4 size)
Live type area 168 x 267 mm (W x H) = 

2 columns, each 81 mm wide

3 | Printing process and binding Offset printing, 60-screen. No separate charge
File formats for transferring appropriate image daga files for

offset printing. See Digital printing data, page 17. 
Four-colour printing: European scale, DIN 16539
colour sequence: black, cyan, magenta yellow

4 | Frequency 4  issues a year; for publication dates and copy
deadlines, see Schedule, page 8

5 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400265, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

Advertising sales: Phone: +49 2234 7011-308
Fax: +49 2234 7011-6308

Advertising management: Phone: +49 2234 7011-250
Fax: +49 2234 7011-6250

6 | Terms of payment Payable net immediately on receipt of invoice, 
2 % discount for prepayment or payment by direct
debit. 

Bank account data Deutsche Apotheker- und Ärztebank Cologne,
account no.: 0 101 107 410, 
sort code (BLZ) 370 606 15;
Postbank Köln, account no. 192 50-506,
sort code (BLZ) 370 100 50

7 | Advertising formats, rates and discounts

Size Live type area sizes Bleed sizes* b/w
Width x height (mm) Width x height (mm)

1/1 page 168 x 267 216 x 303 € 1,700.00
1/2 page 81 x 267 / 168 x 126 108 x 303 / 216 x 1 46 € 850.00
1/3 page 52 x 267 / 168 x 84 79 x 303 / 216 x 103 € 567.00
1/4 page 81 x 126 / 168 x  63 108 x 154 / 216 x 82 € 425.00

* Bleed sizes include a 3-mm trim

7.1 | Discounts

Advertisements

Frequency rates Multipage discount
Same-size adsertisements, Commitment level:
minimum of:

2 insertions 3 % 2 pages 5 %

4 insertions 5 % 4 pages 10 %

ZZI
Zeitschrift für Zahnärztliche Implantologie

JDI Journal of Dental Implantology



Bound-in inserts

Frequency rates
Same-size adsertisements, 
minimum of:

2 bound-in inserts 5 %

4 bound-in inserts 10 %

All discounts apply to basic b/w rate only.

8 | Surcharges

Colour
Per additional colour (HKS 3, HKS 25, HKS 47) € 400.00

Insertion on opposite pages:
2nd page surcharge € 280.00

Four-colour surcharge € 900.00

Insertion on opposite pages:
2nd page surcharge € 630.00

Placement Outside back cover: add 25 % to basic b/w rate
2. Inside front cover: add 20 % to basic b/w rate
3. Inside front cover: add 10 % to basic b/w rate

Sizes No bleed surchage for advertisements

10 | Special advertising formats Please inquire

11 | Discounts see Advertising formats, rates and discounts

12 | Combinations Please inquire

13 | Bound-in inserts
Size of bound-in inserts Gross per ’000

based on weight of stock up to 150 gsm

1 sheet = 2 pages € 3,100.00

2 sheets = 4 pages € 4,400.00

1 sheet = 2 pages (coop) € 3,700.00

Required print run: 8,700 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 15.

14 | Loose inserts
Insert rate per ’000
Insert weight up to 25 g

Complete edition €   326.00

Required print run: 8,700 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 16.

15 | Tip-on inserts Please inquire

16 | Printing L. N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50
47608 Geldern
Germany

RATE CARD NO. 11
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P
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ZZI
Zeitschrift für Zahnärztliche Implantologie

JDI Journal of Dental Implantology
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PUBLICATION PROFILE 1
1 | General information

Oralprophylaxe und Kinderzahnheilkunde (Oral Prophylaxis and Paediatric Den -
tistry) is the official publication of the German Society for Paediatric Dentistry
(Deutsche Gesellschaft für Kinderzahnheilkunde, DGK) and its 1,499 members (as
per July 2011) and the publication of the German Society for Conservative Dentistry
(Deutsche Gesellschaft für Zahnerhaltung, DGZ). Oralprophylaxe &
Kinderzahnheilkunde is a journal for dentists who are practically or scientifically
active in oral prophylaxis or paedodontics, for dentists involved in group therapy
for juvenile patients, general dental practitioners and their staff and students
eager to learn more about these fields.
Oralprophylaxe & Kinderzahnheilkunde provides very practical and well-founded
scientific information on all regions of dental prophylaxis and paedodontics. It is
distributed specifically to dentists who are actively committed to these topics.

2 | Frequency 4 times a year
(see Schedule, page 12)

3 | Volume 34 (2012)

4 | Website www.online-op-kzkk.de
www.zahnheilkunde.de

6 | Official publications German Society for Conservative Dentistry
(Deutsche Gesellschaft für Zahnerhaltung, DGZ)
German Society for Paediatric Dentistry (Deut-
sche Gesellschaft für Kinderzahnheilkunde, DGZ)

7 | Publishing organization German Society of Dentistry and Oral Medicine
(Deutsche Gesellschaft für Zahn-, Mund- und
Kieferheilkunde, DGZMK) and
German Society for Paediatric Dentistry (Deut-
sche Gesellschaft für Kinderzahnheilkunde, DGK) 

8 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400254, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

9 | Editorial department Prof. Dr. Elmar Hellwig (responsible)
Prof. Dr. Dr. Norbert Krämer 
Dr. Matthias Lehr

10 | Product management Katharina Meier-Cortés
Phone: +492234 7011 363
E-Mail: meier-cortes@aerzteverlag.de

11 | Printing L.N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50, 47608 Geldern, Germany

12 | Subscription rate Includes postage within Germany and VAT
Annual subscription € 68.00
Student discount € 45.00
Single copy € 17.00
online subscription please inquire

13 | ISSN (print) 1614-2217
ISSN (online) 2190-8036
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PRINT RUNS AND CIRCULATION 2
17 | Circulation Average copies (2nd quarter 2011)

Print run 5,200

Actually dis-
tributed circulation (ADC) 4,694
of which international 71

Paid circulation 1,929
of which international 54
- Subscribed copies 1,929

of which member copies 1,500
Single copies sold                                      –
Miscellaneous sales                                 –

Free copies 2,765

Remainders and archive copies 500

Schedule

Issue Publication date Copy deadline

1 22.03.2012 21.02.2012

2 22.06.2012 21.05.2012

3 21.09.2012 20.08.2012

4 22.11.2012 22.10.2012

Note: All dates are in dd.mm.yyyy format!
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RATE CARD NO. 11
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P
1 | Circulation

Print run 5,200
Actually distributed 4,694
circulation (ADC)

2 | Journal size 210 x 297 mm (W x H; A4 size)
Live type area 175 x 268 mm (W x H) = 

3 columns, each 54 mm wide

3 | Printing process and binding Offset printing, 60-screen. No separate charge
File formats for transferring appropriate image daga files for

offset printing. See Digital printing data, page 17.
Four-colour printing: European scale, DIN 16539
colour sequence: black, cyan, magenta yellow

4 | Frequency 4  issues a year; for publication dates and copy
deadlines, see Schedule, page 12

5 | Publisher Deutscher Ärzte-Verlag GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400254, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

Advertising sales: Phone: +49 2234 7011-308
Fax: +49 2234 7011-6308

Advertising management: Phone: +49 2234 7011-245
Fax: +49 2234 7011-6245

6 | Terms of payment Payable net immediately on receipt of invoice,
2% discount for prepayment or payment by
direct debit. 

Bank account data: Deutsche Apotheker- und Ärztebank Cologne,
account no.: 0 101 107 410, 
sort code (BLZ) 370 606 15;
Postbank Köln, account no. 192 50-506,
sort code (BLZ) 370 100 50

7 | Advertising formats, rates and discounts

Size Live type area sizes Bleed sizes* b/w
Width x height (mm) Width x height (mm)

1/1 page 175 x 268 216 x 303 € 1,700.00
1/2 page 84 x 268 / 175 x 134 107 x 303 / 216 x 154 €    850.00
1/3 page 54 x 268 / 175 x 89 77 x 303 / 216 x 109 €   567.00
1/4 page 84 x 134 / 175 x  67 107 x 154 / 216 x 87 €   425.00

* Bleed sizes include a 3-mm trim

7.1 | Discounts

Advertisements

Frequency rates Multipage discount
Same-size adsertisements, Commitment level:
minimum of:

2 insertions 3 % 2 pages 5 %

4 insertions 5 % 4 pages 10 %



Bound-in inserts

Frequency rates
Same-size adsertisements, minimum of:

2 bound-in inserts 5 %

4 bound-in inserts 10 %

All discounts apply to basic b/w rate only.

8 | Surcharges

Colour
Per additional colour(HKS 3, HKS 25, HKS 47) €  400.00

Insertion on opposite pages:
2nd page surcharge €  280.00

Four-colour surcharge € 900.00

Insertion on opposite pages:
2nd page surcharge €  630.00

Placement Outside back cover: add 25 % to basic b/w rate
2. Inside front cover: add 20 % to basic b/w rate
3. Inside front cover: add 10 % to basic b/w rate

Sizes No bleed surchage for advertisements

10 | Special advertising formats Please inquire

11 | Discounts see Advertising formats, rates and discounts,
page 13-14

12 | Combinations Please inquire

13 | Bound-in inserts
Size of bound-in inserts Gross per ’000

based on weight of stock up to 150 gsm

1 sheet = 2 pages € 3,100.00

2 sheets = 4 pages € 4,400.00

1 sheet = 2 pages (coop) € 3,700.00

Required print run: 5,200 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 15.

14 | Loose inserts
Insert rate per ’000
Insert weight up to 25 g

Complete edition €   326.00

Required print run: 5,200 copies + 2 % tolerance

For technical specifications, sizes and delivery, see page 16.

15 | Tip-on inserts Please inquire

16 | Printing L. N. Schaffrath GmbH & Co. KG
DruckMedien
Marktweg 42–50
47608 Geldern
Germany

RATE CARD NO. 11 
DATED 1 JAN 2012

(RATES EXCLUSIVE OF VAT) P

| 14
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13 | Bound-in inserts

Bound-in insert rates Deutsche Zahnärztliche Zeitschrift:
See item 13 on page 6.
Zeitschrift für Zahnärztliche Implantologie: 
See item 13 on page 10.
Oralprophylaxe & Kinderzahnheilkunde:
See item 13 on page 14.

Sizes
1 sheet    = 2 pages untrimmed, 216.5 x 303 mm (W x H)
2 sheets = 4 pages untrimmed,  folded once to a size of 216.5 x 303 mm (W x H)

Trimming diagram

Sample
Before the order is accepted and confirmed by the publisher, you must submit a
definitive sample. Bound-in inserts must be designed such that they cannot be
mistaken for editorial content.

Technical specifications
Rates presuppose that the bound-in inserts can be processed mechanically
without additional effort. 
a) 2-page bound-in inserts (1 sheet) without tip-on or attached reply cards or com-

mercial samples.
a) 4-page bound-in inserts (2 sheets) without tip-on reply cards or commercial

samples.
Case b): Assuming that the bound-in insert is closed towards the binding edge, i.e.
in the direction of insertion. A surcharge will apply in all other cases. Bound-in
inserts printed on a material other than paper can only be accepted after the
publisher has obtained approval from the postal service.
Bound-in inserts must be supplied untrimmed. Multiple-page bound-in inserts
must be supplied folded. 
When designing bound-in inserts, ensure that any text or illustrations overlapping
the fold will not be adversely affected by trimming.  A routing margin of 3 mm is
required in the gutter zone. The size of the journal after trimming is 210 x 297 mm
(W x H). Clearly mark which page of the bound-in insert is the front page.

Delivery
Please submit bound-in inserts in perfect condition and correctly packed, to arrive
at the printer no later than two weeks before publication, freight charges prepaid.
Ship to: L. N. Schaffrath GmbH & Co. KG, DruckMedien

Marktweg 42–50, 47608 Geldern, Germany
To ensure correct processing, please include details of the number of items in the
shipment, the journal title and issue number in the shipping documents. A sample
should be visibly attached to the outside of each packing unit.

INFORMATION:
BOUND-IN INSERTS P
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216.5 mm
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433 mm

4 pages

Trim margins, 3.5 mm

SUPPLEMENT
RATE CARD NO. 11
DATED 1 JAN 2012
(RATES EXCLUSIVE OF VAT)
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14 | Loose inserts Before the order is accepted and confirmed by the
publisher, you must submit a definitive sample.
Inserts must be designed such that that they
cannot be mistaken for the editorial content.

Loose insert rates Deutsche Zahnärztliche Zeitschrift:
See item 14 on page 6.
Zeitschrift für Zahnärztliche Implantologie:
See item 14 on page 10.
Oralprophylaxe & Kinderzahnheilkunde:
See item 14 on page 14.

Insert directory All inserts will be listed in the advertising sec-
tion, free of charge.

Rates for heavier inserts: Please inquire, submitting a sample.
Rates are per thousand or part thereof cover mechanical insertion and postal
charges for excess weight.  With multi-page loose inserts, the closed side will
always be placed parallel to the spine of the magazine. 
No discounts are applicable for inserts.

Size Maximum size is 195 x 275 mm (W x H)
or must be folded to this size – no trifolds

Shipment Please submit all inserts in perfect condition and
correctly packed. They should be shipped to arri-
ve at the printer no later than two weeks before
the publication date, all freight charges prepaid.

L. N. Schaffrath GmbH & Co. KG, DruckMedien,
Marktweg 42–50, 47608 Geldern, Germany

Include details of the number of items in the
shipment, the journal title and issue number in
the shipping documents. A sample should be
visibly attached to the outside of each packing
unit. Ship inserts with as little internal wrapping
as possible. Inserts must be suitable for mecha-
nical processing.

INFORMATION: 
INSERTS PSUPPLEMENT

RATE CARD NO. 11
DATED 1 JAN 2012
(RATES EXCLUSIVE OF VAT)
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Digital data requirements The advertising department must have a relevant
for advertisements advertising contract prior to digital advertisement

transfer.
General advertising deadlines apply.  A 1:1 print -
out and – with colour advertisements – a defini-
tive colour proof is required to verify the correct-
ness of the data.

Data transfer File names must contain the journal title, issue
and customer name. File names should not con-
tain spaces or accented or special characters.

1. E-mail transfer Compress all data as ZIP.
miesseler@aerzteverlag.de

2. FTP transfer Compress all data as ZIP.
Call +49 2234/7011-245 for a user name and
password.
ftp://anzeigen.aerzteverlag.de

Data archiving All your data will be archived, meaning that identical
re-insertions are generally possible. However, we
cannot guarantee that your data will be preserved.

File formats Submit unseparated files in PDF, EPS or TIFF for-
mat. Do not send any “open” data (such as InDe-
sign, QuarkXPress etc. files). Any artwork must be
of printable quality – all fonts used must be
embedded; half-tone images must have a resolu-
tion of 300 dpi, and line art must have a resolu-
tion of at least 600 dpi.

Colour space Work within the CMYK colour space and do not
use any PostScript colour management. Identify
any special colours (contact the publisher befo-
rehand!) correctly (HKS or Pantone). If you want
to work within the media-neutral LAB colour
space, please request a proof (which will be char-
ged to you) to check the anticipated print results.
As your data will have to be extensively adapted
for conversion to the CMYK colour space, neither
the publisher nor the printer can guarantee that
the colour is reproduced correctly without your
prior approval of the proof.

Warranties/ We can only expose what is actually present in 
Additional cost your data! The publisher will not be responsible 

for discrepancies in texts, images 
and – especially – colours.
Incorrect exposure due to incomplete or incor-
rect data,  incorrect settings or incomplete
instructions or information will be invoiced
separately. This also applies to any additional
typesetting or lithographic work and for the cre-
ation of missing proofs.

INFORMATION:
DIGITAL PRINTING DATA PSUPPLEMENT

RATE CARD NO. 11
DATED 1 JAN 2012
(RATES EXCLUSIVE OF VAT)
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PUBLICATION PROFILE 1
1 | General information

The Practice and Products section presents innnovative dental materials, instru-
ments, treatment techniques, software, hardware and Internet news. They are
supplemented by articles on office and financial management, legal issues and
practically relevant tables and statistics – for example related to income develop-
ment.
The Science and Research section offers original articles from various dental disci-
plines, followed by an overview of newly published journal articles, DGZMK wis-
senschaftliche Mitteilungen, and recent academic achievements.
The Calendar lists all important congresses, symposiums and dental trade shows.
The directory – always greatly appreciated – contains the addresses of all German
university hospitals, scientific associations, institutes of continuing education,
professional associations and representations, dental pension and insurance
funds and, finally, distributor, dealer, manufacturer and publisher addresses.
Wherever possible, website URIs and e-mail addresses are included.

2 | Frequency 1  issue per year (November), 
Copy deadline: September

3 | Volume 71 (2012)

4 | Website www.zahnheilkunde.de

7 | Publishing institution Publisher

8 | Publisher Deutscher Zahnärzte-Verlag DÄV GmbH
Dieselstrasse 2, 50859 Cologne, Germany
Postfach 400254, 50832 Cologne, Germany
www.aerzteverlag.de
www.zahnheilkunde.de

9 | Product management Katharina Meier-Cortés
Phone: +49 2234 7011-363
E-mail: meier-cortes@aerzteverlag.de

10 | Advertising Key Account Managerin Dental
Andrea Nikuta-Meerloo
Phone:  +49 2234 7011-308
Mobile: +49 162 2720522

11 |Printing Please inquire

12 | Price Subscription rate € 39.95
Single copy € 49.95

13 | ISBN 978-3-7691-3424-7

14 | Print run 2,000 copies

Advertising rates:

Size Bleed sizes b/w 4c
Width x height (mm)

1/1 page 1 2 3 x 196 € 1,200.00 € 2,000.00
2/1 page 246 x 196 (Pre- and post pages) € 2,400.00 € 4,000.00

(Technical specifications and delivery of printing data/artwork: Please inquire.)

Deutscher
Zahnärzte 
Kalender
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1. An ‘advertising order’ pursuant to the following General Terms and Conditions is an order placed by an adverti-
ser or other interested party for publication of one or several advertisements in a printed publication for the
purpose of dissemination. All advertising orders are processed exclusively in accordance with these General
Terms and Conditions. When advertising orders are placed electronically, the advertiser is able to download
and/or print out the text of the General Terms and Conditions. General terms and conditions and/or agree-
ments which deviate from, contradict or supplement these General Terms and Conditions do not form part of
the contract, even if we are aware of them, unless we specifically acknowledge their validity. In particular, our
failure to object to or reject deviating general terms and conditions shall not lead to their validity being deemed
to have been agreed.

2. Private advertisers referred to in these General Terms and Conditions are natural persons entering into a busi-
ness transaction which is not considered a commercial or independent professional transaction. Corporate
advertisers referred to in these General Terms and Conditions are natural persons, legal entities or incorporated
partnerships pursuing commercial or independent professional activities. Customers referred to in these Gene-
ral Terms and Conditions are both private advertisers and corporate advertisers. The publisher is the owner of
these General Terms and Conditions.

3. Quotations provided by the publisher are subject to confirmation. By placing an advertising order on the basis
of a quotation, the customer offers to enter into a contract with the publisher. The contract does not enter into
force until the publisher has provided written order confirmation. Private advertisers who place advertising
orders via electronic media will receive confirmation of receipt from the publisher. However, this confirmation
of receipt does not constitute binding acceptance of the order. Binding acceptance of electronically placed
orders is provided when the publisher explicitly states that it has accepted the order. The publisher is entitled to
accept a customer offer to enter into a contract, i.e. an advertising order, within two weeks after submission of
the customer offer. Unless otherwise explicitly agreed, any contracted advertisements must be submitted for
publication within one year after conclusion of the contract. If the right to submit individual advertisements is
granted under the terms of the advertising order, the submission must be carried out within a period of one
year from the publication of the first advertisement, if the first advertisement was submitted and published
within the time period designated under 1.

4. Advertising orders permit the advertiser to submit advertisements beyond the number of advertisements ori-
ginally agreed upon, within the contracted time period or as specified in Clause 2.

5. If an order is not executed due to circumstances beyond the control of the publisher, the advertiser will reimbur-
se the difference between the discounted price and the price applicable to the actual insertions to the publis-
her, without prejudice to any other legal rights. There will be no reimbursement if the publisher’s non-perfor-
mance was caused by force majeure.

6. An advertiser can cancel advertising orders only for important cause. Advertising orders must be cancelled in
writing (by letter, fax or email), with the cancellation notice to be received by the publisher no later than one
week before the advertising copy deadline. The publisher will accept no cancellations for inserts or for adverti-
sements for confirmed special positions, including but not limited to inside or outside front/back covers, for rea-
sons for which the advertiser is responsible.

7. When determining quantities for discount purposes, millimetres of text lines will be converted into millimetres
of advertising space in accordance with the provisions of the rate card.

8. Orders for advertisements and inserts placed with the declared intention of being published only in specific
issues, in specific editions or in specific locations within the publication must be submitted in time for the
publisher to be able to inform the advertiser if the order cannot be executed in the desired manner. Classified
advertisements will be printed under the respective classified header; no express agreement is required to this
effect.

9. Text advertisements are advertisements bordering on text, not on other advertisements, on at least three sides.
The publisher is entitled to mark with the word “Advertisement” any advertisements designed so they are not
readily recognizable as advertisements.

10. The publisher reserves the right to refuse advertising orders – including individual submissions under the terms
of an advertising contract – and advertising supplement orders on the basis of their technical form or their ori-
gin, in accordance with uniform, objectively justified principles, if the contents violate any laws or official regu-
lations or if the publication is unacceptable to the publisher. This also applies to orders placed with agencies,
receiving offices or representatives. Orders for inserts will not be binding on the publisher until a sample of the
insert has been submitted and approved. Inserts whose form or appearance may give readers the impression
that they are an integral part of the publication, or which contain third-party advertising, will not be accepted.
The advertiser will be informed immediately if an order is refused.

11. The advertiser will be responsible for the punctual submission of the advertising copy and artwork or inserts.
The publisher will immediately request new printing data if those received are visibly unsuitable for proces-
sing or if they are damaged. The publisher guarantees the quality of printing customary for the assigned publi-
cation within the limits set by the nature of the printing data. If the printed advertisement is completely or
partially illegible or incorrect or if it has been incompletely printed, the advertiser will have the right to
demand a price reduction or a corrected substitute advertisement, but only to the extent that the purpose of
the advertisement was impaired. If the publisher does not comply with a reasonable deadline set for this pur-
pose or if the substitute advertisement is again incorrect, the advertiser will have the right to reduce the price
or to cancel the contract. The publisher is entitled to decline the advertiser’s choice of supplementary perfor-
mance if it is associated with disproportionately high costs and the other method of supplementary perfor-
mance would not be associated with any substantial disadvantages for the private advertiser. Corporate
advertisers must provide written notification (by letter, fax or email) to the publisher of any obvious defects
within two weeks of the advertisement being printed. Timely dispatch of the notification suffices for compli-
ance with the time limit. After the expiry of the two-week time limit the corporate advertiser is not entitled to
assert claims in respect of obvious defects. Private advertisers must provide written notification (by letter, fax
or email) of obvious defects to the publisher within two months of the time when the defect in the advertise-
ment is discovered. Timely dispatch of the notification suffices for compliance with the time limit. If the priva-
te advertiser fails to provide notification of defect, the warranty for obvious defects expires two months after
discovery of the defect unless the publisher fraudulently concealed the defect. If supplementary performance
fails and the customer chooses to cancel the contract he or she may not assert any additional damages com-
pensation claim in respect of the defect. This does not apply for personal injury (injury to life, limb and health)
or damages under the German Product Liability Act (Produkthaftungsgesetz). In such cases, the publisher has
unlimited liability. The exclusion of compensation for damages does not apply to damages which are incurred
by the customer as the result of the publisher’s deliberate or grossly negligent breach of obligation. The
publisher shall also be liable for typical damages incurred by the customer as a result of material breach of
contract by the publisher in cases of slight negligence on the part of the publisher or its vicarious agents.
Material contractual obligations in the above sense are the obligations which are essential to the proper per-
formance of the contract and which contractual partners may routinely expect to be met. Otherwise the
publisher’s liability for slight negligence is excluded.

GENERAL TERMS AND CONDITIONS
for advertising orders Deutscher Ärzte-Verlag GmbH
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GENERAL TERMS AND CONDITIONS
for Advertising Orders Deutscher Ärzte-Verlag GmbH

12. Proofs will be delivered only when expressly requested. The advertiser will be responsible for the correctness of
the returned proofs. The publisher will take into account all error corrections submitted within the period set at
the time of forwarding the proofs.

13. If no specific size is stipulated, invoicing will be based on the actual print size customary for the type of adverti-
sement.

14. The offered advertisement rates are binding and based on our rate schedules for private and corporate adverti-
sers. The private advertiser rates published on the website at www.aerzteverlag.de/anzeigenverbraucherpreise
are inclusive of VAT at the statutory rate. Unless the advertiser has paid in advance, an invoice will be sent imme-
diately after publication of the advertisement. Invoices are payable without deduction, unless otherwise speci-
fied on the invoice. Private advertisers are required to pay invoices within three weeks of the advertisement
being published unless they have cancelled the advertisement and corporate advertisers are required to pay
invoices upon receipt. As of the expiry of this time limit, the customer is in default of payment. For the duration
of default of payment, the private advertiser is liable to pay interest at 5 percentage points above the base rate
and the corporate advertiser is liable to pay default interest of 8 percentage points above the base rate.

15. Orders by advertising agencies and advertising agents will be accepted in the name of and for the account of
the agency/agent. Advertising agencies and advertising agents will be obliged to comply with the publisher’s
rate card in all their proposals, contracts and settlements with advertisers. In the event of default, the publisher
may postpone further execution of the current order until payment has been made and may request advance
payment for the remaining advertisements. If there is reasonable doubt regarding the advertiser’s ability to pay,
the publisher will be entitled, even during the term of the transaction, to make the publication of further adver-
tisements dependent upon advance payment of the amount charged and settlement of unpaid bills, regardless
of previously agreed terms of payment.

16. Upon request, the publisher will deliver a specimen of the advertisement with the invoice. If a specimen can no
longer be procured, a legally binding certification from the publisher regarding the publication and distribution
of the advertisement will serve as a substitute.

17. The advertiser will be responsible for the production cost for all printing data and drawings ordered and for any
considerable changes in agreed versions, which the advertiser may request or be responsible for.

18. In the case of a transaction involving several advertisements, a claim to a reduction in price may result from a
reduction in the circulation if the total average circulation in the insertion year beginning with the first adver-
tisement is less than the average amount stated in the price list or otherwise, or – if no circulation amount is
stated – is less than the average circulation of issues sold (for trade journals, this can also be the average num-
ber actually distributed) in the previous calendar year. A reduction in circulation will grant the right to a price
reduction only if it amounts to
a. 20% for a circulation of up to 50,000,
b. 15% for a circulation of up to 100,000,
c. 10% for a circulation of up to 500,000,
d. 5% for a circulation of more than 500,000.
All other claims for price reductions will be excluded if the publisher has notified the advertiser of the impen-
ding reduction in print run in time to ensure that the advertiser could have cancelled the order before the adver-
tisement was published.

19. In the case of box number advertisements, the publisher will collect and forward the communications received
with the due diligence of a prudent businessman. Registered and express letters will only be forwarded by sur-
face mail. The publisher can be granted the right, by separate contract, to open incoming offers as a representa-
tive and in the declared interest of the advertiser. Letters whose size exceeds A4, as well as goods, books, catalo-
gues and packages, will be excluded from forwarding.

20. Artwork will be returned to the advertiser only if expressly requested. Any obligation to safeguard the printing
data will cease three months after the order has been completed.

21. Legal venue for contracts with corporate advertisers is the place of the publisher's registered office, i.e. Cologne.

22. If the advertiser is a registered business, a corporate body under public law or legal entities under public law, the
legal venue is the place of the publisher’s registered office, i.e. Cologne. The competent courts at the private
advertiser’s place of residence have jurisdiction over publisher claims which are not collection proceedings. If
the corporate advertiser does not have a general legal venue in Germany, Cologne is also the legal venue. If the
customer’s domicile or habitual residence is unknown at the time when the legal action is brought or the custo-
mer relocated his domicile or habitual residence beyond the scope of validity of this law after entering into the
contract with the publisher, the legal venue is the place where the publisher has its registered office.

23. All legal relationships which are governed by this contract are subject to the laws of the Federal Republic of
Germany. 

24. In the event that any one provision or provisions of this contract, including the provisions of the General Terms
and Conditions breaches mandatory laws in full or in part, or is void or invalid for other reasons, the validity of
the other provisions shall not be affected. All supplements and amendments to these GTCs must be made in
writing. 

25. The advertiser is herewith informed pursuant to the German Teleservices Data Protection Act (Teledienstedaten-
schutzgesetz, TDDSG), the German Interstate Media Services Agreement (Mediendienstestaatsvertrag, MDStV),
the Federal Data Protection Act (Bundesdatenschutzgesetz, BDSG) and other data protection laws that data
which is provided to the publisher under the contractual relationship, particularly personal data provided in
connection with order placement and processing, will exclusively be machine-readably stored, processed and
used for the purposes specified by the advertiser, unless the advertiser has provided consent to other use, and
for the purposes of billing and remuneration. The publisher is entitled to collect, store and use the advertiser’s
or potential customer’s personal data within the scope of order placement and processing and availability que-
ries if this is necessary for the advertiser to use the publisher’s services and for the publisher to invoice them.
The advertiser may, at no charge, view the personal data which is stored by the publisher. The publisher under-
takes to act in accordance with the TDDSG, MDStV, BDSG and other data protection laws by using advertiser
data which it becomes aware of as a result of the contractual relationship for the purpose of initiating or pro-
cessing orders only, unless the advertiser has consented to its use for other purposes, to maintain the confiden-
tiality of such data and to obtain appropriate undertakings from its employees if this is required by law.
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